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Each	course	looks	at	a	common	business	function	-	presentations,	meetings,	telephoning,	socializing	and	negotiating	-	and	takes	learners	through	a	stage-by-stage	analysis	of	the	skills	and	language	they	need	to	perform	these	functions	effectively	in	English.	The	30-minute	video	is	the	central	component	of	each	course.	The	video	illustrates	both	bad
and	good	versions	of	the	core	activity	for	analysis	and	discussion.	It	also	acts	as	the	focus	for	further	transfer	activities	and	language	work,	which	are	contained	in	the	Student's	Book.	Each	unit	is	divided	into	three	sections.	The	first	section,	Communication	Skills	identifies	and	practises	the	key	communication	skills	of	the	course	(e.g.	telephoning).
The	Language	Knowledge	section	focuses	on	useful	language	for	performing	these	skills.	The	final	Practice	section	gives	students	the	opportunity	to	put	both	communication	skills	and	language	knowledge	into	practice	in	realistic	tasks.	Students	are	encou	Student's	Book	-	realistic	activities	enabling	students	to	develop	their	language	and
communication	skills,	answer	key,	complete	tapescript	of	audio	cassette,	transcript	of	video	Teacher's	Book	-	guidance	to	help	the	teacher	make	the	best	use	of	the	different	components	of	the	course,	detailed	handling	notes	for	the	various	activities	in	the	classroom	and	during	self-study	time,	help	with	monitoring	learner	output	and	giving	feedback,
extra,	photocopiable	materials	Audio	Cassette	-	additional	presentation	extracts	and	listening	activities	which	illustrate	key	language	points	Video	Cassette	-	one	30-minute	Video	Cassette	for	each	course	DVD	eBook	Oxford	Business	English	Express	Series	Year:	2007-2010	|	Publisher:	Oxford	|	Format:	PDF,	MP3,	NRG	59	Files	|	2,0	GB	--------------​
«Oxford	Business	English	-	Express	Series»	-	in	this	business	series	collected	a	wide	variety	of	subjects	of	study.	Whole	books	are	divided	into	3	categories:	professions,	skills,	industry.	Each	of	the	lessons	is	about	30	hours	in	the	specialty	curriculum.	You	can	quickly	learn	the	necessary	stuff	you	own,	using	the	recommendations	and	additional
material	for	each	course.	This	training	material	is	very	popular	among	the	large	community	of	experts.	Each	of	the	exercises	are	a	step	closer	to	your	desired	level	of	knowledge.	Buy	Used	Price:	US$	16.76	Convert	Currency	Shipping:	US$	19.94	From	United	Kingdom	to	U.S.A.	Destination,	rates	&	speeds	Add	to	basket	verified_user30	Day	Return
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